SEANCE INSPECTION 18 MARS 2022 MP

Travail en amont : Vocabulaire sur l’environnement
Travail à la maison pour exploitation en classe puzzle (travail de renforcement méthodologique) 
Vidéo sur COP26+Vidéo Greta Thunberg


1.  « Battle de vocabulaire » sur la thématique de l’environnement (mots tirés des chapitres  Nature/Farming/The environment and pollution du livre  Du mot à la phrase d’Ellipses. 

	
Compétences visées : lexicales.




2. Mise en commun du travail sur la méthodologie en lien avec la thématique de la séquence.

	
Compétences visées : Méthodologiques 
(expliciter un argument/argumenter/ travail autour de la problématique/ approfondir le commentaire/ esprit critique/ repérages et hiérarchisation des idées principales/ donner un titre pertinent
Activités langagières travaillées : expression écrite/orale et compréhension écrite/ Intéraction




Approche puzzle : Les étudiants ont été répartis en 3 groupes avec 3 activités différentes mais liées. (cf)

3. La mise en commun sera envoyée sur les ENT. (cf pooling of prep work)

4. Description et analyse du cartoon « COP Infinite »
Il s’agit d’amener les étudiants à rebrasser ce qui a été vu dans les compréhensions orales corrigées la semaine précédente.

	
Objectifs: savoir réinvestir, faire des liens, soulever une problématique (en lien avec les épreuves de concours). Vérification de la « leçon » détournée

Activités langagières visées : Expression orale en continu/ intéraction




5. La proposition de corrigé sera envoyée sur les ENT.


6. Travail de découverte sur Fast Fashion
Projection de l’image sur le processus de Fast fashion (PPT)

	
Objectif : faire décrire/ commenter/ analyser tout en réinvestissant le lexique vu précédemment.
Trace écrite à trous. (cf)




7. Lecture du texte sur H&M/ Greenwashing (je lis le texte à voix haute à la façon des articles enregistrés type CCINP donnés en khôlles)
Vérification de la compréhension par questionnements. (Début)


	
Activité langagière visée : Compréhension de l’écrit





8. Homework :
a) Travail lexical sur le texte. (cf)
b) Article sur “The true cost of fast fashion” à traiter comme une khôlle. Certains passeront à l’oral. D’autres peuvent s’enregistrer et me la soumettre 
Cf proposition de corrigé qui sera proposée






Travail qui sera mené en aval :

a) Mines Ponts : Thème tiré du Monde intitulé « Travail illégal : comment le Covid-19 a mis au jour le lourd secret de Leicester » (cf proposition de corrigé) + Article de compréhension écrite puis expression écrite sur «  Extinction Rebellion’s tactics are working. It has pierced the bubble of denial »

b) Travail autour d’autres cartoons . (cf)

c) Evaluation sur une  synthèse type Centrale sur « Globalization and India’s IT hub » (cf)

Séquence follow-up  sur activism/slacktivism






Activité 2
Group 1
Task: Make the following argument more explicit. Explain it and give examples to prove this point
MEAT EATING IS DAMAGING THE PLANET
Help!
What impact does meat eating have on the environment?(= what is the connection?)
What is commonly accepted about meat? ( in terms of health and of wealth)
Think about the positive and negative outcome of taxing red meat.
Be critical! Is meat the main source of all evils when it comes to the environment? (= what pollutes more?)
Group 2

Task: Read the following title and imagine what the corresponding article may hinge on in terms of arguments and issues.
TAXING RED MEAT WOULD SAVE MANY LIVES, RESEARCH SHOWS 

Group 3
Task: a)Read the following article and in your own words, list all the arguments and issues raised. b) Then, imagine a title.
Taxing red meat would save many lives and raise billions to pay for healthcare, according to new research. It found the cost of processed meat such as bacon and sausages would double if the harm they cause to people’s health was taken into account. Governments already tax harmful products to reduce their consumption, such as sugar, alcohol and tobacco. With growing evidence of the health and environmental damage resulting from red meat, some experts now believe a tax on beef, lamb and pork is inevitable in the longer term. 
The World Health Organization declared processed red meat to be a carcinogen in 2015, and unprocessed red meat such as steaks and chops to be a probable carcinogen. However, people in rich nations eat more than the recommended amount of red meat, which is also linked to heart disease, strokes and diabetes. 
The new research looked at the level of tax needed to reflect the healthcare costs incurred when people eat red meat. It found that a 20% tax on unprocessed red meat and a 110% tax on the more harmful processed products across rich nations, with lower taxes in less wealthy nations, would cut annual deaths by 220,000 and raise $170bn. 
“The results are dramatic for processed meat,” said Marco Springmann, at the University of Oxford who led the new study. “Bacon is really one of the unhealthiest food products that is out there.” 
Meat eating is also damaging the planet. In May, a major analysis of the damage livestock does found that avoiding meat and dairy products is the single biggest way to reduce your environmental impact. In October, scientists reported that huge reductions in meat eating are essential to avoid dangerous climate change, including a 90% drop in beef consumption in western nations. Diets are changing, with a third of British people now having stopped or reduced meat eating. 
The researchers calculated red meat taxes for 149 different nations, with the rate depending on how much red meat those citizens eat and the costliness of their healthcare system. The US would have among the highest tax rates. Australians would face a 109% tax on processed meats and 18% on unprocessed meats, while the rates in the UK would be 79% and 14% respectively. However, in poor nations where people eat little meat, the tax rate would be close to zero. 
The proposed taxes would result in a 16% reduction in the processed meat eaten around the world, the scientists estimated, which would cut the greenhouse gas emissions from livestock by 110m tonnes per year. Also, fewer people would become obese as they switched to healthier foods. 
Adapted from The Guardian November 2018 








Activité 6 : Image  à projeter sans le titre. Cf PPT
	a) Description :


Vocabulaire: landfill - factory - fumes - garbage - container - shipments convey new clothes to stores via the river / ships transit up and down the river with old garments for recycling / river of life / river is blood red / bleeding / “angry” / “abused” / damaged / polluted by fast fashion / scene of death /in the centre of the cycle
Left: grey / gloomy / smoke-filled / chimneys / factories / growing of cotton / cotton picker / farm machinery / use of pesticides and fertilisers / oil is refined to produce energy / energy and chemicals used to make textiles / clothes are packed into containers / transported by container ship / hazardous chemicals pollute water and air

Right: background: a crane is lifting a bale / a mountain of used / discarded clothes / unwanted garments / made into bales / ready for shipment / foreground: fast fashion stores / shoppers / recycling bins

For more information:

https://news.mongabay.com/2020/04/trendy-cheap-and-dirty-fashion-is-a-top-global-polluter/
	b) Analysis:


It depicts the process and manufacture of fast fashion while lambasting the effects it has on the environment just to make trendy and cheap clothes people will throw away/dispose of.
Not only is fast fashion  responsible for water and air pollution but also for encouraging a never-ending vicious circle of consuming. 
The fashion industry is a major global polluter and source of greenhouse gas emissions, driven in large part by the “fast fashion” business model that treats cheap clothing as a perishable good that can be disposed of after brief use.
It debunks fast fashion for jeopardizing the environment and aims at raising people’s awareness as well as deterring them from buying items of fast fashion.
The fact that the brand H&M is visible acts as a forms of public shaming hence at making H&M accountable for the damage done.
Globalization has aided this trillion-dollar trend, allowing brands to outsource different links of their supply chains to countries with little to no environmental and labor protections in order to keep costs down.
That has led to widespread pollution and labor rights abuses, particularly against women workers. Today more and more people advocate for a return to a more sustainable “slow fashion” model . The “Fashion Revolution Week.” was launched in 2020.
	c) Début liste de problématiques en lien avec « fast fashion »


· Ex : Economic profits -versus- environmental and ethical concerns
· To what extent is capitalism/globalization a hurdle in the fight against climate change?
· To what extent is it difficult to raise people’s awareness about climate change?
….
Activité 7 : Lecture du texte pour vérification compréhension/ expression orale.
Questions de guidage (oral seulement)
I. QUESTIONS:
1. Find information about the new H&M campaign.
The company launched a new campaign to promote ecological activism to make people believe that they take part in the movement. The signs and posters promoting this campaign look like a real activist campaign.
0. Compare and contrast their claims with reality. (Quote and rephrase)
The company is only surfing on an ecological trend to make more profits. Their H&M conscious label claims to be harmless for the environment but it is not.
0. Explain the problem.
It is a marketing strategy. It is deceptive.
0. Explain line 13 “They can’t drive, vote or tweet. But they will change the planet. Or even find new ones.”
Children are our hope and if they can’t fix our mistakes, they’ll probably be able to find another planet for us to live on (and ruin all over again).
0. Deduce the meaning of “Greenwashing”. Compare with the definition you gave at the beginning of the activity.
Greenwashing: a superficial or insincere display of concern for the environment that is shown by an organization or a company
0. Give a definition of “Fast Fashion”: clothes that are made and sold cheaply, so that people can buy new clothes often.

1. Comment on the following statement: “It doesn’t matter how many organic t-shirts you make. It doesn’t matter how quickly you make your path, get packaging recycling,” she said. “If you are not addressing the volume of stuff that you produce and starting to think about de-growth and changing your business model drastically, then you are not doing anything that young climate activists actually want you to be doing”
New generations of activists think that offering organic clothes is not enough to claim that a brand is doing enough for the environment. The whole paradigm is to be thought anew. from production to consumption.




H&M greenwashing is ‘disguising the reality’ of fast fashion[image: Une image contenant texte

Description générée automatiquement]
By Aimee Pearcy, The Big Issue, August 5, 2021
 You might have noticed H&M’s recent window displays that feature colourful pink and red posters. Its slogans, such as “climate crusader” and “eco warrior”, bear a striking resemblance to placards used by activists on protests. 
The inviting colour schemes and big bold fonts look very similar to those used by the global environmental movement, Extinction Rebellion. The displays also include photographs of child activists.
“It was so bold in the shop window, you couldn’t miss it,” Tolmeia Gregory, a 21-year-old artist and climate justice activist, told The Big Issue. “It is disguising the reality of it because it’s the first thing you see when you walk past.”
The window in question is just a small part of H&M’s most recent global marketing campaign. “THE ONES WE’VE BEEN WAITING FOR ARE ALREADY HERE,” the company’s campaign page reads. The jarring, bright red font takes up most of the screen. “They can’t drive, vote or tweet. But they will change the planet. Or even find new ones. We’re shining a spotlight on the people making the world a better place: kids. These are the Role Models.” 
The reason behind H&M’s new marketing tactic seems obvious: sustainability is on-trend
right now. According to Garnier’s One Green Step report, 73 per cent of UK consumers
want to be more sustainable in 2021. 
And yet, research published in June revealed that fashion brands are “routinely” misleading the public over their green credentials, and accused many of Europe’s biggest fashion brands of being “all style and no substance”. 
The report slammed many of the most popular brands for being “riddled with greenwashing”. H&M in particular was found guilty of tricking customers with misleading claims.
“H&M’s Conscious collection, pitched as a clothing line made from more sustainable materials such as organic cotton or recycled polyester, was found to contain a higher share of damaging synthetic materials than its main line (72 per cent compared to 61 per cent),” The Big Issue reported in June.  Some 96 per cent of its claims flouted the guidelines in some way — followed by 89 per cent from Asos and 88 per cent from M&S. 
Gregory and her friends were so outraged by H&M’s greenwashing campaign that they decided to take a stand against it themselves.  “We were just a group of friends and we
just wanted to do it because we cared, and we did it alone,” said Gregory. “If we’re sitting in a window, people aren’t going to be able to miss that. If they’re walking past and there’s someone sitting in a shop window, it’s a little bit disruptive because it’s taking up space.”
The display appears particularly hypocritical given that it was only in 2019 when H&M chief executive Karl-Johan Persson told Bloomberg that he was worried about protests encouraging consumers to “stop doing things, stop consuming, stop flying” because it “may lead to a small environmental impact, but it will have terrible social consequences.” 
Tolmeia, and many activists like her, are beginning to see through fashion brands’ greenwashing attempts.  “You will never be sustainable for as long as your business model is based on fast fashion and profits. It doesn’t matter how many organic t-shirts you make. It doesn’t matter how quickly you make your path, get packaging recycling,” she said.
“If you are not addressing the volume of stuff that you produce and starting to think about de-growth and changing your business model drastically, then you are not doing anything
that young climate activists actually want you to be doing.
“It’s our future. And it’s not even in the future. Greece is on fire right now. London was flooding last week. It’s here and it’s now. We haven’t really got time for them to continue
with greenwashing. It should have stopped yesterday.” H&M declined to comment. 
The day after Tolmeia staged her sit-in, the H&M store at the centre of the protest took down the offending display.  People are now putting pressure on the fashion brand to take down its
window display in other areas. Gregory emphasises the importance of working together as a group. “There’s a lot of individualisation within activism, focusing on the individual and the
one person, such as the one person sat in the window rather than the group of people who put up the idea. You need people who can support you. I could look through the glass and just get some reassurance that everything is going okay,” she said. “Have a group around you. You can’t do it alone”.

	Activité 3: Follow-up work: activity sur le lexique ET traitement du texte suivant façon khôlle.



Vocabulary : Matching exercise
	1. window display
	○
	 
	○
	A. En caractères gras

	2. striking
	○
	
	○
	B. marquant/qui retient l’attention

	3.bold font
	○
	
	○
	C. Mettre sous les projecteurs

	4. jarring
	○
	
	○
	D. Vitrines

	5. shining a spotlight 
	○
	
	○
	E.Discordant (criard/incompatible/incohérent)

	6.making the world a better place
	○
	
	○
	F. A la mode

	7.Role Models
	○
	
	○
	G. Durabilité/viabilité

	8. sustainability 
	○
	
	○
	H.  D’après

	9. on-trend
	○
	
	○
	I.Rendre le monde meilleur

	10. According to
	○
	
	○
	J. Exemple à suivre/personne à qui s’identifier

	11.consumers
	○
	
	○
	K. Passeport vert/ecolabel

	12.brands
	○
	
	○
	L. Pourtant/cependant

	13. yet
	○
	
	○
	M. trompeur

	14. misleading 
	○
	
	○
	N. Consommateurs

	15. green  credentials
	○
	
	○
	O. Marques

	16. slammed
	○
	
	○
	P. Critiquer violemment/descendre en flammes

	17.be riddled with 
	○
	
	○
	Q. Etre rempli de

	18.was found guilty 
	○
	
	○
	R. mépriser/bafouer

	19. to trick
	○
	
	○
	S. Recommandations

	20. flouted
	○
	
	○
	T. Duper

	21. guidelines
	○
	
	○
	U. Être accusé de

	22. outraged
	○
	
	○
	V. Indigné

	23. take a stand against 
	○
	
	○
	W. Mener à

	24. as long as 
	○
	
	○
	X. chemin/voie

	25. growth
	○
	
	○
	Y. Être inquiet

	26. flooding
	○
	
	○
	Z. Tant que

	27. path
	○
	
	○
	Z. 1 Inondation

	28.  to address
	○
	 
	○
	Z.2 croissance

	29. lead to 
	○
	 
	○
	Z.3. Prendre position contre

	30. be worried
	○
	
	○
	z.4 S’attaquer à



Key: 1-D/2-B/3-A/4-E/5-C/6-I/7-J/8-G/9-F/10-H/11-N/12-O/13-L/14-M/15-K/16-P/17-Q/18-U/19-T/20-R/21-S/22-V/23-Z3/24-Z/25-Z2/26-Z1/27-X/28-Z4/29-W/30-Y














































HOMEWORK:
The true cost of fast fashion
https://www.pbslearningmedia.org/resource/the-true-cost-of-fast-fashion-video/ecosense-for-living/
Activité: 
Préparez cet article comme pour une khôlle (20mn de préparation/10mn PPC 10mn entretien)

THE TRUE COST OF FAST FASHION 
(Before you buy your next piece of clothing, think about where it came from nothing story behind it.
 I once rather infamously, walked into a Kmart) and bought seven pairs of $7 shoes. I bought the store out of my size, and I just did it because, I was like: “what? They're gonna fall apart, like…Why not? I might as well just buy a bunch of them”. And that's what I did. I just would wear them for about three weeks, they would get a hole in them, and then I would throw them away, and then I put on another pair and it just… The cycle would repeat itself. I just had this total “Ahah” moment, where I was like “this is ridiculous. I am paying so much money for clothes that don't last”, and I just decided that I wanted to own something that was slightly better made... That would last longer.
 My name is Elizabeth Cline, I am a journalist and the author of, Over-Dressed, The Shockingly High Cost of Cheap Fashion, and The Conscious Closet: The Revolutionary Guide to Looking Good While Doing Good.
 I was a huge bargain shopper, and I realized, at some point, I had no idea where the stuff was made, what kind of impact it was having on the environment, and just out of my own personal consumption habits, I went on this journey to discover that hidden story of the environmental impact of what we wear. There's a growing awareness about reducing waste in the US, which is great, but a lot of people aren't making that connection yet, about clothing. And clothing is actually 6% of landfill waste in the United States. So, while we're really doing, I think, a lot of good work, to reduce our waste to landfills in other areas, plastic bottles, cardboard, we know to recycle those things, but we don't often make that connection when it comes to clothes.
 Most Americans, especially most American women, own a lot of clothes, and I think, because they're hidden away in our closet, sometimes we don't even register it. I know that was my experience. I just opened my closet one day, and I was like: “Oh my gosh, I own more clothing, than anything else in my life”. I owned 350 items of clothing, and I wore maybe, 10% of it.
And one of the first things that I discovered in my research is that I was a typical American consumer. Americans are the biggest consumers of clothing in the world. Americans only wear about 14% of what's in their closet. And I think it's really interesting how extreme this is compared to other places in the world.
We buy 21 billion garments per year, as a country, and it's estimated that 100 billion garments get made around the world every year. That means we're buying one in five garments, manufactured, in the world. So really like, the heart of what makes clothing disposable, is the quantities that it's produced in. So, you know, it used to be that chains would make 2000 pieces of something, now they make two million pieces of something. I think most people, now see clothing as something that's almost disposable. It's something you can consume, almost mindlessly. You can go into a store and you're shopping for something else, and you're like: “oh, it's whatever, three for one T-shirts!” So, clothing has just become something that we don't have to put a lot of thought into, but I always try to get people to understand that those choices have impacts. So it is something that we do need to be mindful about consuming.
Americans are throwing away, into the trash, 25 billion garments every year. It's either inconvenient to donate, or people spend so little on their clothes that they are just thinking, “why not? I paid five dollars for it, so I'm just gonna put it in the trash”.

[bookmark: _GoBack]Proposition de corrigé:
More and more people have now grown an awareness about the environmental impact the fashion industry has as a major global polluter and source of greenhouse gas emissions. Elizabeth Cline is one of them. She is a journalist and author of a guide uncovering the true cost of fast fashion.
The article from pbslearning media reads as a testimony of the journalist when she came to realize it was time she stopped treating cheap clothing as a perishable good that can be disposed of after brief use.
The article amounts in figures, mainly to denounce the absurdity of Americans’ buying spree for low- cost items of clothing making their obsolescence acceptable, making quality matter less than quantity. Surveys have shown US women own more clothes than they actually wear. The journalist laments the fact we live in a world of fast fashion, a model that relies on frequent, trend-driven, impulse buying of cheaply manufactured clothing that often ends up in the trash. 
Although she admits that Americans feel increasingly concerned/mindful  about cutting down on waste, she also reckons people might not see the connection between widespread pollution and the responsibility of the “fast fashion” business model.
Indeed, the carbon foot print of those garments is massive as they are made in huge quantities in distant parts of the world before being shipped to Western countries to be sold.

The article questions the lack of sustainability in the fast fashion business model focusing on the environmental and economic aspects but fails to address the ethical dimension of the issue, which is what I wish to do now while trying to answer the following question:

To what extent has globalization aided this trillion-dollar trend, allowing brands to outsource different links of their supply chains to countries with little to no environmental and labor protections in order to keep costs down?/ What is the human cost of fast fashion?

On April 24, 2013, a total of 1,134 garment workers, mostly young women, were killed when the Rana Plaza building collapsed in Dhaka, Bangladesh. The building housed production for 29 major brands, and the tragedy drew the world’s attention to the poor and unsafe working conditions many garment makers face.
Many workers in the fashion industry endure health and safety hazards and low wages. Garment workers in Ethiopia, for instance, earn a base wage of $26 a month, where the monthly living wage is around $100 per month. The U.S. Department of Labor reported evidence of forced labor and child labor in the fashion industry in Argentina, Bangladesh, Brazil, China, India, Indonesia, …. H&M, Forever 21, GAP, and Zara are some of the recognizable brands that have been involved in child labor and forced labor scandals.
Fashion companies look to cut costs by moving production to countries with little to no environmental regulations or where there is no need for pollution mitigation technology. In these cases, it is not only the local ecosystems that bear the brunt of chemical waste, but also the workers, who see increased health risk factors from chemical exposure.

We may just  hope for “slow fashion” to overcome in the future,” but for this to happen we need a new system-wide understanding of how to transition towards this model, investing in cleaner technologies, employing sustainable business models, and having policymakers willing to modify legislation. Activism may once again have to play a major part in the fight together with the high expectations placed in the promises of the COP 26.











DS 
Mines Ponts (dont le thème est ici)
DM
Synthèse (même thématique)
Traduction:
Travail illégal : comment le Covid-19 a mis au jour le lourd secret de Leicester
Dans cette ville anglaise où l’épidémie due au coronavirus est repartie à la hausse en juin, les voix s’élèvent pour dénoncer les conditions « d’esclavage moderne » dans le textile qui ont pu favoriser les contaminations.
Un peu partout dans le monde, le Covid-19 agit comme un révélateur des dysfonctionnements des sociétés ou des économies. A Leicester, en Angleterre, l’épidémie a remis en lumière un scandale déjà dénoncé à plusieurs reprises ces dernières années, mais contre lequel très peu a jusqu’à présent été entrepris : des milliers de personnes travaillent pour l’industrie textile locale, avec des salaires d’environ 3,50 livres sterling l’heure (3,86 euros), bien moins que le minimum légal (8,72 livres sterling pour les salariés âgés de 25 ans et plus).
Les contaminations repartant fortement à la hausse sur place en juin, le gouvernement britannique a réimposé début juillet un confinement strict dans cette grande ville des Midlands, connue pour sa très forte communauté issue du sous-continent indien (37 % de la population locale). Et il est apparu que cette mesure radicale n’était pas sans rapport avec le fait que les ateliers textiles de l’agglomération avaient continué à fonctionner pendant le pic pandémique, sans aucune mesure de protection pour leurs travailleurs.
En réaction, la ministre de l’intérieur britannique Priti Patel a demandé à la National Crime Agency (NCA, l’agence nationale de lutte contre le crime organisé), d’enquêter sur des cas d’esclavage moderne à Leicester. Boohoo a annoncé le lancement d’une enquête interne, mais l’action du groupe, coté à Londres, a perdu presque la moitié de sa valeur depuis le 1er juillet, après que son principal actionnaire, Standard Life Aberdeen, a vendu quasiment toutes ses parts et que des distributeurs (Zalendo, Next, Asos) ont pris leurs distances, déréférençant les vêtements de la marque.
Le Monde, Juillet 2020
Proposition de traduction

Illegal work: how Covid-19 uncovered Leicester's dark secret
In this English city, where the coronavirus epidemic resumed in June, voices are being raised to denounce the "modern slavery" conditions in the textile industry that may have encouraged contamination.
Almost everywhere in the world, Covid-19 is revealing the dysfunctions of societies and economies. In Leicester, England, the epidemic has brought to light a scandal that has already been denounced several times in recent years, but against which very little has been done so far: thousands of people work for the local textile industry, with wages of about £3.50 an hour (€3.86), well below the legal minimum (£8.72 for employees aged 25 and over).
With the number of infections rising sharply in June, the British government re-imposed strict lockdown in early July in this large Midlands city, known for its very large community from the Indian sub-continent (37% of the local population). And it appeared that this radical measure was not unrelated to the fact that the city's textile workshops had continued to operate during the pandemic peak, without any protective measures for their workers.
In response, UK Home Secretary Priti Patel asked the National Crime Agency (NCA) to investigate cases of modern slavery in Leicester. Boohoo has announced the launch of an internal investigation, but the London-listed group's shares have lost almost half their value since  July 1st, after its main shareholder, Standard Life Aberdeen, sold almost all its shares and retailers (Zalendo, Next, Asos) distanced themselves from the brand, delisting its clothes.
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