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Thème :…./8
À chaque tuerie de masse aux Etats-Unis, « The Onion » publie le même article 
The Onion applique depuis vingt ans son style caustique, certains disent parfois trop ironique, à tous les sujets. Il se moque de tout le spectre politique, caricature les tendances les plus conservatrices et les plus progressistes. Il fait rire tout le monde et se met tout le monde à dos.
Sa « couverture » des tueries de masse, et plus généralement des conséquences des ventes et de la propagation des armes à feu aux 
Etats-Unis, touche en revanche une corde sensible. Fait rare pour un site comme The Onion, cette couverture médiatique fait une certaine unanimité du fait de sa franchise – qui détonne avec les figures imposées par lesquelles passent en temps réel les médias non-satiriques – et par son absurdité. En recyclant le même article à l’infini, le site renvoie à l’absurdité de la réalité : un pays où les tueries de masse (soit au moins quatre personnes tuées par arme à feu) sont quotidiennes, mais qui reste incapable de parler rationnellement du problème. 
LE MONDE | 03.10.2017 | Par Luc Vinogradoff 

Compréhension écrite :

Don’t be so quick to throw cold water on the Ice Bucket Challenge

On Monday, a video emerged of Charlie Sheen taking part in the “ice bucket challenge” – an online sensation that began in Boston and has been spreading globally among celebrities and civilians alike. The challenge calls out people to dump a bucket of ice water over their heads in an effort to raise awareness for a debilitating disease, amyotrophic lateral sclerosis (ALS), also known as Lou Gehrig’s disease. Mr. Sheen, however, implicitly criticized those who have been enacting one variation that allows them to do the prank in lieu of donating to an ALS-related charity.

The actor who has become known for strange public behaviour declined to jump on the bandwagon. Instead of water, he dumped a bucket of money on his head – $10,000, he claimed, that he would donate – “because let’s face it, ice is going to melt, but this money is going to actually help people,” he said in the video.
The campaign has been criticized for “slacktivism,” social media petitions and stunts that allow people to feel good about getting involved with a cause without actually doing anything. But as it turns out, that critique, and Mr. Sheen’s contribution, weren’t necessary. The ice bucket challenge has actually pushed people into action. And it provides a lesson to other charities trying to market themselves with few resources in a digital age.
The donations are unlike anything the ALS Society of Canada has seen before. Due to overwhelming traffic, it has taken down its regular website and directed all visitors to its Ice Bucket Challenge page. 
In the U.S., the numbers are massive: $31.5-million (U.S.) in donations compared with just $1.9-million in the same period – July 29 to Aug. 20 – last year.
“It’s not just a stunt. People are opening their wallets, and they’re making themselves aware,” Ms. Moore said. What’s more, she believes the controversy around slacktivism has helped. People are called out if they don’t mention the cause in their videos, or do not donate. It’s started a conversation.
According to Facebook Inc., more than 28 million people have either posted content, commented on or liked others’ posts about the challenge, and 2.4 million videos related to the campaign have been shared on the social network globally.
Before the campaign, the organization struggled with branding ALS, Ms. Moore said. Its full name is too long for many to remember, and awareness of the disease is minimal compared with cancer or heart disease. “This is giving a name to it,” she said.
That is a huge opportunity for all charitable organizations: Social media have levelled the playing field for the thousands of groups working on a shoestring – not to mention for larger charities that would prefer to direct a smaller portion of donation dollars to advertising themselves.
It’s also a hugely important vehicle for connecting with younger people, who are not as involved in charitable giving as older generations. People born between 1981 and 1995 account for just 15 per cent of total giving in Canada, according to a study released last year. Far more than other generations, those younger people say that they prefer to volunteer, spread the word or fundraise rather than writing big cheques. That sense of participation is partly what made the ice bucket challenge so popular.

The Globe and Mail, Published Thursday, Aug. 21, 2014 

Q1: Why does the journalist reject the notion of “slacktivism” against the Ice Bucket Challenge? Answer in your own words. (80 words +/- 10%) (4 points)

[bookmark: _GoBack]Q2: To what extent have social media reshaped activism? (180 words+/- 10%) (8 points)










Proposition de corrigé
Thème :
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Q1
The Ice Bucket Challenge was blamed for promoting passive activism i.e. for enabling people to ease their conscience without doing anything concrete to fight against the disease. However, it turned out to be remarkably efficient.
First, donations rose considerably and so did people’s understanding of the disease. The visibility was such that it amounted to free advertising and communication. Such efficiency sets an example for other charities which are now aware of ways to gain visibility at a lower cost. Finally, the young who are less likely to donate were offered an alternative way to take part in a good cause. (90 words) 

Q2:
The rapid growth of social media platforms have transformed the way people engage with social issues. Social media have become a powerful tool for activists and social justice movements, amplifying voices and mobilizing support like never before. 
Social media serve as an inclusive digital space, breaking barriers of geography and allowing voices from marginalized communities to be heard. #blacklivesmatter is a prime example of how social media catapulted a movement to global recognition. Similarly, the #metoo movement took flight on social media, exposing the magnitude of sexual harassment. Social media's real-time nature also enable movements to respond quickly to unfolding events and address misinformation. During protests, activists can share live updates or videosproviding a ground-level view of events.  
Social media's capacity to create interconnected global communities has transformed activism. Hashtags like  #fridaysforfuture mobilized youth-led climate activism worldwide fostering a sense of solidarity that transcends borders.
Despite its undeniable impact, social media activism also faces challenges and limitations. The fast-paced nature of platforms can lead to a shallow understanding of complex issues, emphasizing sensationalism over nuance. Additionally, social media algorithms may create echo chambers, reinforcing pre-existing beliefs and hindering productive dialogue. (190 words)

 

