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I- Lisez les textes ci-dessous et répondez en anglais à la question qui suit en 220 

mots + ou – 10%, indiquez clairement le nombre de mots.  

According to these two articles, what has been the evolution of Trump’s online tactics? 

 

Why Trump’s White House is using video game memes to recruit for ICE 

Alyssa Mercante, The Guardian, 29 Oct 2025 

Just days after Microsoft announced Halo: Campaign Evolved, the next game in its famous 

science-fiction series, the White House shared an interesting picture on X. The image, which 

appears to be AI-generated, shows President Donald Trump wearing the armour of Halo’s 

iconic protagonist, Master Chief, standing in salute in front of an American flag that’s missing 

several stars. In his left hand is an energy sword, a weapon used by the alien enemies in the 

Halo games. Posted in response to a tweet from US game retailer GameStop, the text 

accompanying the image reads “Power to the Players” in reference to the store’s slogan. 

GameStop and the White House exchanged another Halo meme or two, and then, on 27 

October, the official Department of Homeland Security X account joined in – using Halo 

imagery of a futuristic soldier in an alien world to encourage people to join its increasingly 

militaristic Immigration and Customs Enforcement agency (ICE). Stop the Flood, this one 

reads, equating the US’s immigrant population with the parasitic aliens that Master Chief 

eliminates. 

“Yet another war ended under President Trump’s watch – only one leader is fully committed 

to giving power to the players, and that leader is Donald J Trump,” said White House deputy 

press secretary Kush Desai over email, when I asked for the official line on this post. “That’s 

why he’s hugely popular with the American people and American gamers.” (Microsoft has not 

replied to any requests for comment.) 

This spate of sharing video game imagery may seem odd, but Trump and his various allies 

have been leaning into gamer culture for nearly a decade. Trump has courted gamers – a 

demographic that includes a significant subsection of disaffected young men – since his first 

presidential campaign. Media executive Steve Bannon joined that campaign as chief strategist 

and senior counsellor in August 2016, bringing with him a wealth of knowledge of video 

game culture and the online behaviour of its biggest fans. […] 

Once Bannon joined the Trump campaign, he leveraged his understanding of gamer culture to 

push Trump’s presidential campaign to previously untouched places. “You can activate that 

army. They come in through Gamergate or whatever and then get turned on to politics and 

Trump,” Bannon told Green. 

https://x.com/WhiteHouse/status/1982638578913206632
https://www.theguardian.com/games/halo
https://www.theguardian.com/us-news/steve-bannon


That army was ready to engage in memetic warfare at any given moment, and it did. 

Throughout the campaign, Trump’s meme army monitored then candidate Hillary Clinton’s 

every move, sharing fabricated allegations of health problems with the hashtag 

#HillaryHealth. It regularly produced memes supporting Trump based on internet in-jokes and 

nerdy pop culture references. Arguably, Trump defeated Clinton in the 2016 presidential 

campaign with the help of this army. 

When Trump failed to beat Joe Biden in the 2020 election, he turned to his own social media 

platform, Truth Social, to regularly lambast Biden and the Democrats throughout Biden’s 

four-year term. He continued to court gamers and the online reactionary right, before winning 

the presidency again. The second Trump administration still utilises the tactics and 

frameworks of online agitators (or trolls), but there’s one major difference this time around: 

Elon Musk. 

The South African entrepreneur bought Twitter in October 2022 and quickly reinstated 

Trump’s account and a host of others that had been banned. Musk, who regularly invokes 

gamer culture and posts memes on his own X account, and spent a few weeks earlier this year 

embroiled in a ridiculous fight over whether he was faking his gamer credentials (he was), 

loosened the restrictions on hate speech on the platform and boosted the exact kind of toxic 

gamer culture that the White House is now courting. 

Since Trump’s January inauguration, the White House and various federal institutions have 

taken up meme posting. Last month, the Department of Homeland Security’s official X 

account and the White House’s official TikTok account shared a video of ICE raids set to the 

Pokémon theme music, interspersing imagery from the animated show with clips of agents 

arresting people and using the “Gotta catch’em all” slogan from the franchise. The Pokémon 

Company International told the BBC that “permission was not granted for the use of our 

intellectual property”. The video is still up at the time of writing. 

The video game industry at large has long remained silent when it comes to the reactionary 

politics and ideologies spreading among its communities. For millions of Americans who play 

games, but are massively embarrassed by an administration that is warning pregnant women 

against taking Tylenol, or pushing the narrative that immigrants are parasites, or that diversity, 

equity and inclusivity movements result in unqualified workers, watching this unfold is 

incredibly frustrating. The more the administration leans into video game iconography and 

internet memes, the more video game companies find themselves associated with the divisive 

and reactionary politics of the right – whether they want it or not. (797 words) 

 

 

 

 

 

https://www.cbsnews.com/news/fact-check-leaked-clinton-medical-records-real-or-fake/
https://www.theguardian.com/us-news/trump-administration
https://www.theguardian.com/games/2025/jan/20/elon-musk-stands-accused-of-pretending-to-be-good-at-video-games-the-irony-is-delicious
https://x.com/DHSgov/status/1970251208322621530
https://x.com/DHSgov/status/1970251208322621530
https://www.tiktok.com/@whitehouse/video/7553070474821897527
https://www.bbc.com/news/articles/c8ex9n8gxdwo
https://www.bbc.co.uk/news/articles/c8ex9n8gxdwo
https://www.bbc.co.uk/news/articles/c8ex9n8gxdwo
https://www.theguardian.com/us-news/2025/sep/22/trump-tylenol-experts-autism
https://www.theguardian.com/us-news/2025/sep/22/trump-tylenol-experts-autism


De Pokémon à Ghibli, l’odieux détournement de l’administration Trump pour rire des 

migrants 

Par Emma Defaud, Télérama, 29 septembre 2025 

 

« Attrapez-les tous ! » Ce slogan a connu une nouvelle jeunesse dans les parcs du monde 

entier avec le jeu Pokémon Go ! en 2014, quand enfants et plus grands couraient, téléphone à 

bout de bras, pour saisir Roucoups et Rattatas, plus rarement un Feunard ou un Mélodelfe. 

Las, la licence de Nintendo a vécu la semaine dernière une évolution non prévue de ses 

monstres : sa récupération, par les équipes de Donald Trump, pour illustrer la chasse aux sans-

papiers. L’équivalent du ministère de l’Intérieur a publié une vidéo qui mêle arrestations de 

migrants et extraits du dessin animé. Il va jusqu’à reproduire les célèbres cartes de la marque 

pour créer des profils de meurtriers, violeurs et autres criminels. Et en avant pour la 

gamification des battues antimigrants ! 

Fin mars, la Maison-Blanche avait utilisé l’IA pour transformer « à la façon du studio Ghibli » 

la photo d’arrestation d’une migrante, ancienne dealeuse en larmes. Comment retourner un 

drame humain en objet drôle et mignon. Un mois plus tôt, le même compte officiel publiait, 

toujours sur X, une autre vidéo titrée « L’ASMR du vol de retour d’un immigré illégal ». Les 

sons censés être relaxants : le bruit des chaînes et des menottes, les réacteurs de l’avion. 

Voici trois exemples récents, au milieu d’un océan de créations similaires — détournements 

de chansons, publicités, trends TikTok —, de la virtuosité développée par le camp Maga dans 

l’usage de la culture populaire et des détournements qui en découlent. Donald Trump est le 

« parfait leader des mèmes », souligne The Harvard Gazette, « First Meme President », dit 

encore le New York Times. Lors de son premier mandat, Trump a déplacé la conversation 

politique sur X ; lors du second, les institutions elles-mêmes changent de mode d’expression. 

Elles usent des codes culturels communs pour mettre les rieurs de leur côté, rendre les faits 

risibles et irréels, et faire des sujets graves de société une anecdote dans une discussion de 

machine à café. Reste la sidérante cruauté de ces objets. 

Nintendo, qui détient les droits de la célèbre licence, a fini par réagir en assurant n’avoir 

« jamais autorisé » l’utilisation des images. « Notre entreprise n’a aucun lien avec la 

production de cette vidéo et sa publication », dit-elle. Les protestations ne devraient pas aller 

plus loin, histoire de ne pas contrarier la présence de la marque japonaise et de ses salariés sur 

le sol américain. Rien n’arrête les mèmes, et Donald Trump le sait parfaitement. (415 mots) 

 

II- Rédigez en anglais un essai (au choix) en 220 mots, + ou – 10%. Indiquez le 

sujet choisi et le nombre de mots. 

a) Are communication strategies more influential than political platforms in shaping 

electoral success?   

b) “Education is the most powerful weapon which you can use to change the world.” Do 

you agree with Nelson Mandela?  

 

https://www.telerama.fr/recherche/articles?q=Emma+Defaud
https://x.com/DHSgov/status/1970251208322621530
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