Cours du 14 octobre 26

Phrases de thème grammatical à préparer pour demain : trouvez le mot de liaison 

1. Bien que l’intrigue soit idiote, j’ai bien aimé ce film. EVEN THOUGH the plot is rather idiotic, I rather liked this movie. 
2. Malgré la subvention reçue de l’état, nous n’avons pas pu compléter la construction. IN SPITE OF/DESPITE the subsidies received from the state, we have not been able to finish building. 
3. Je t’ai mis une bouteille d’eau fraiche dans ton sac au cas où tu aurais très chaud. I put a bottle of fresh water in oyur bag IN CASE you WERE very hot. 
4. Si tu devais avoir besoin d’indications pour trouver la maison, il y a une carte routière sous le siège. SHOULD you need directions to find the house, there is a road map under the seat. 
5. Tu peux parfaitement utiliser le piano pourvu que ça ne soit pas à une heure du matin. You’re perfectly welcome to use the piano PROVIDED it is not at one O’clock in the morning. 
6. A moins qu’elle ne t’en demande, ne lui donne pas de médicaments. UNLESS she asks for some, do not give her medicine. 
7. Il sera content de parler chinois avec Xin, si celui-ci le met à l’aise. He’ll be delighted to speak Chinese with Xin, if/ PROVIDED he puts him at ease. 
8. Alors qu’elle révisait le chapitre pour le dernier contrôle, elle a attrapé une migraine. AS/WHILE she was going over the chapter for her last test, she got a migraine. 
9. Comme tu le sais, elle a la jambe dans le plâtre et ne pourra skier avec toi.AS you know, her leg is in a cast, and she won’t be able to go skying with you. 
10. « C’est comme un frère pour moi ». « C’est bien ce que je pensais ». He’s LIKE a brother to me.


Why the Guardian will no longer accept fossil fuel advertising 
Anna Bateson and Hamish Nicklin, Wed 29 Jan 2020, The Guardian
For anyone who believes the world faces an urgent climate crisis, it has been quite a year. The world’s leading scientists tell us we have just twelve years to change human behaviour to avert catastrophe. Teenage climate strikers inspire millions of people, young and old, to protest against inaction, and devastating bushfires sweep across much of Australia. This is the most important challenge of our times.
Pour tous ceux qui croient que le monde fait face à une crise climatique urgente, cette année a été marquante. Les scientifiques les plus importants au monde nous disent qu’il ne nous reste que douze ans pour changer nos comportements humains afin d’éviter une catastrophe. Des adolescents qui font grève pour le climat inspirent des millions de gens de tous âges à aussi protester contre l’inaction alors que des feux de brousse dévastateurs balayent une grande partie de l’Australie. C’est le plus grand défi de notre temps.  
Our Guardian editorial colleagues have led the world in covering the crisis with expertise and urgency. In May 2019 our editor-in-chief Katharine Viner announced that the Guardian would shift to using more urgent language to describe the climate emergency - and other news organisations have begun to follow suit.
Au Guardian, nos collègues éditorialistes mènent la lutte pour couvrir la crise avec savoir-faire et empressement. En mai 2019, notre rédacteur en chef KV a annoncé que le Guardian utiliserait désormais un langage révélant davantage le côté urgent de la crise climatique, et d’autres organes de presse ont suivi. 
Guardian Media Group has always tried to lead the way commercially, too. Five years ago, GMG made the bold decision to shift the investment portfolio of the Scott Trust Endowment fund, which supports the Guardian in perpetuity, to exclude all fossil fuel investments and began a brilliant campaign to encourage others to follow suit, called Keep It In The Ground.
Le groupe Gardian Media a toujours essayé d’être un fer de lance commercial également. Il y a cinq ans, GMG a pris l’audacieuse décision de diversifier son porte-feuille d’investissement  - le fond de dotation Scott, qui soutient le Guardian à perpétuité, de façon à en exclure tout investissement dans les énergies fossile, et a commencé une brillante campagne afin d’encourager d’autres à faire de même, une campagne baptisée « Laissons cela dans le sol ».

The result is that fossil fuel-related investments now represent less than 1% of our total funds, and many of the fund managers with whom we work say they have created new, greener investment funds as a result of that decision.
We’ve continued to take steps wherever we can. Although we are small compared to the world’s largest companies, in October 2019, we pledged to reduce the Guardian’s emissions to net zero by 2030 - and many other businesses (such as Microsoft) are making similarly ambitious commitments. We have also been certified as a B Corporation, and later this year we will publish our plans to reduce our carbon footprint towards our net zero goal.
As we’ve considered what more our organisation can do, we realise there is another step we can take, if we’re to stay true to our values.
We have decided that we will no longer accept advertising from fossil fuel extractive companies on any of the Guardian’s websites and apps, nor in the Guardian, Observer and Guardian Weekly in print. Our decision is based on the decades-long efforts by many in that industry to prevent meaningful climate action by governments around the world.
Of course we know some readers would like us to go further, banning ads for any product with a significant carbon footprint, such as cars or holidays. Stopping those ads would be a severe financial blow, and might force us to make significant cuts to Guardian and Observer journalism around the world.
More importantly, fossil fuel extractors are qualitatively different. The intent - and extent - of their lobbying efforts has explicitly harmed the environmental cause over the course of many years - as our own reporting has shown and environmental campaigners have powerfully argued. Many environmental experts have called out the difference between fossil fuel extractors and their foundational role in the carbon economy, and other sectors with high emissions.
Advertising has always been a vital part of how we support Guardian journalism - it made up roughly 40% of our revenues last year - and we hope to continue working with advertisers to keep our journalism open to all. A high-quality digital advert which reaches millions of Guardian readers on their laptop or phone is every bit as valuable to selling a product as the classified print adverts featured on our first front page were, 199 years ago.
We believe that good advertising, done responsibly, can be a positive for the economy and the world, as well as providing an important way of sustaining the Guardian’s journalism. So we will continue to accept other forms of advertising as we continue to seek long-term financial sustainability for the Guardian.
As most Guardian readers know, funding for high quality news remains in crisis. Sales of print newspapers continue to decline, and the dominance of gigantic digital platforms which absorb the vast majority of advertising spent on the web makes it harder for publishers to be rewarded for the journalism they produce.
We have made huge efforts to rebalance the Guardian’s finances over the past four years, and thanks to the generosity and support of readers - and advertisers - we have begun to restore the Guardian to a healthier financial state.
The truth is that we will continue to rely on both types of support for many years to come as high-quality media continues to be battered on many sides, both financially and politically, around the world.
The advertising landscape is shifting fast, and many businesses and advertisers are waking up to the climate crisis themselves. We believe many brands will agree with our stance, and might be persuaded to choose to work with us more as a result. The future of advertising lies in building trust with consumers, and demonstrating a real commitment to values and purpose.
The funding model for the Guardian - like most high quality media companies - is going to remain precarious over the next few years and we’ll be more reliant than ever on the support of our readers. It’s true that rejecting some adverts might make our lives a tiny bit tougher in the very short term. Nonetheless, we believe building a more purposeful organisation and remaining financially sustainable have to go hand in hand.

Verbes à particule (suite)
Dans le résumé suivant, remplacez tous les verbes soulignés par leur équivalent en phrasal verb, en choisissant dans la liste en italiques 
To make up for/To do away with/To cut down on/to come down on/to bring round to/to figure out/to call out/ to take over /To put across/to sweep across/to put upon/to do without/ to make up/ to shift to (+ing)/to hold over/to carry on (with)to result in .trois verbes ont été ajoutés ou changes pour terminer l’exercice. 
In this article, Guardian journalists Anna Bateson and Hamish Nicklin have chosen to communicate (put across) around the outlet’s desire to reduce(cut down on) their reliance on oil industries for advertising. Having realized (figure out) that they needed to denounce ( to call out) how difficult such industries made it to change (shift to)to greener practices, they are here explaining the newspaper’s choice to exclude (do away with) such partnerships, and to compensate (make up for) this source of revenue with new ones. They have probably already obtained control (take over) of the style of advertising suited to their liking, as oil industries only represented (make up)(1% of their funds anyway, which isn’t much. 
The article is also meant to persuade (bring round to) readers that The Guardian needs their support to forgo (do away with) such powerful industries that  have caused climate change to happen- result in) and have taken advantage of (put upon) their wealth to continue (carry on with)damaging practices, while wild fires are crossing Australia from side to side(sweep across). It permits them to recover their freedom to criticize strongly( come down on) industries trying to defer(hold over) vital alterations.

Turn the following into French
1. Such awareness may have arisen from reactions from the newspaper more ecological-minded readers.Une telle prise de conscience a pu venir des reactions  des lecteurs advantage tournés vers l’écologie. 
2. Fuel-related investments bring in a larger revenue, that news outlets need more and more these days. Les investissements liés à l’industrie pétrolière font entrer plus d’argent, dont les nouveaux journaux ont de plus en plus besoin de nos jours.  
3. Decades-long efforts to call out their influence are finally paying off, as the world is running out of options. Des efforts, produits depuis des dizaines d’années, pour dénoncer leur influence finissent par porter des fruits, alors que le monde n’a plus d’autres solutions. 
4. Their worry for long-term financial sustainability brings about serious difficulty one cannot wave away. Leurs soucis d’être viable sur le long terme entraîne de sérieuses difficultés qu’on ne peut ignorer. 
5. More press businesses need to be talked out of their reliance on outdated solutions and encouraged to look for new solutions. D’avantage d’entreprises médiatiques doivent être convaincues de sortir de leur dépendance vis à vis de solutions arriérées, et être encouragées à chercher de nouvelles solutions. 

Les 26 verbes à particules doivent être soigneusement notés et appris.

Thème journalistique : une dizaine de verbes à particules doivent pouvoir être utilisés pour entraînement.
A Woodstock, il pleut des cordes
Carlos Santana n’aurait pu imaginer (could not have figured out/made out) un décor plus dingue pour voir son destin basculer (shift). Le samedi 16 août 1969, un hélicoptère le dépose  au milieu des champs de Woodstock où, en un tour de main, il va devenir (turn into) une star alors qu’il vient de fêter ses 22 ans. C’est le deuxième jour du festival, et déjà l’apocalypse. A perte de vue, les voitures bloquent (to jam) les routes, abandonnées (give up) par leurs passagers qui forment (make up)de longues colonnes à flanc de collines : un embouteillage surréaliste et monstrueux, une araignée hirsute dont les pattes se distendent à l’infini. Les organisateurs attendaient soixante mille spectateurs dans un écrin de verdure, ils sont cinq cent mille à venir de tous les horizons. Les clôtures sont tombée(fall down)s et la foule, sans discontinuer, entre sans payer. Partout. Par les sentiers, par les forêts, par-dessus les clôtures effondrées. Une pluie diluvienne a tout balayé (to sweep across) pendant les concerts folk du vendredi et transformé (turn into) le site en un bourbier géant où plus personne n’a ses repères. Ce déluge inhabituel a retourné la campagne idyllique des Catskills, au nord de New York. Il est un peu plus de midi quand Santana découvre ce panorama affolant, des hordes de jeunes gens perdus, défoncés, détrempés, qui dévalent (run down) les pentes spongieuses, sortent (come out of) des fourrés, et tournent(turn up) en rond dans une ville surgie de nulle part, sans eau, sans commodités, sans rien à manger. 
Laurent Rigoulet, Télérama 3624, 26/06/19.



