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Different news was given (fake news) to informants about eating and drinking peppers and coffee and their effect on Covid + the concealed damage of a vaccine revealed  + covid app used as a tracer

The four critical health behaviors assessed were (a) intention to eat
more spicy food, (b) intention to drink more coffee, (c) intention to get
a COVID-19 vaccine once available, and (d) intention to download a
government-funded contact-tracing app. 

We report evidence that even a single exposure to health
misinformation may “affect” behavior. Memories are significant enough to influence behaviors .It is important to notethat we evaluated intentions to engage in health behaviors rather
than the behaviors themselves.
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Figure 3
Percentage of Participants Who Reported a Clear Memory, Vague Memory, or Sense of Familiarity
for Each Fake Story
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Note. See the online article for the color version of this figure.




